
The Marketing and Publications portfolio has embarked on some truly landmark ventures in 
2015, acting as always with the intention of circulating the opportunities and activities 
offered by the Society and helping out fellow Committee Members with their projects. 
 
Website and Publications 
 
We commenced the year with the continued re-launch of the Deakin Law Students’ Society 
Geelong’s website – focusing on both accessibility and simplicity in its design. This included a 
more streamlined layout and a user-friendly interface for admins, plus introducing a new 
Competitions registration and resources portal, a publications archive and – most 
importantly – a blog. The blog has been an ambition for the DLSS for some time, and I am 
very glad that we were able to make it a reality this year. Based on the astonishing level of 
interactions and visits it has received (with some Careers articles reaching well over 300 
readers!), the blog has really resonated well with the cohort. We believe that the blog can 
only grow stronger as the DLSS continues to communicate job opportunities, workshop 
advertisements and Faculty events on the site. It’s also a great opportunity for law students 
to be featured writers – so I greatly encourage my successors to explore these opportunities 
further in 2016.  
 
We also re-vamped the First Year Introduction Guide and transformed it into the Law 
Students’ Pocket Guide 2015 - almost doubling our page length and featuring a lot more 
Careers and Education articles applicable to students of all year levels.  It was very well 
received during Orientation Week and I thank everyone who took the time to write a piece 
for the publication. The Regional Careers Guide was also a success, with expanded external 
contributions from ANU Legal Workshop, Landers and Rogers, Harwood Andrews and more. 
We were glad to assist Melissa in the design and release of her portfolio’s fantastic work.  
 
Our Competitions Guide was another new publication for 2015, put together over the 
summer before T1. It was our aim to help the Competitions Portfolio publish a ‘definitive 
guide’ to the academic contests that occur on Campus, and I believe it to be one of the most 
professional and impressive publications released to date. The Competitions Guide was one 
of our biggest projects and it couldn’t have been put together without my fellow Editor in 
Chief Josh Lim, and our co-editor Jason Allen – not to mention the incomparable VP of 
Comps, Ivana. It should operate as an essential resource for years to come and I urge the 
Society to continue to print the publication in hard copy.  
 
Functions 
 
The Marketing and Publications Portfolio was thrilled to be closely involved with the launch 
of the inaugural Law Camp – it was great to have new design projects to sink our teeth into 
and have a lot of fun in the process. We were also glad to assist as always with the 
promotion of other fantastic functions for 2015. 
 
I recommend that the new VP of Publications and Marketing continue to use the time-
friendly resources of Canva, MailChimp and Wordpress for all your functions promotions 
needs. However, as outgoing VP I would also recommend that the responsibilities of 
ticketing for major functions such as Law Ball and Careers Dinner be moved to the Treasury, 
and that TryBooking be maintained as the preferred means of online sales.  
 
Marketing and Social Media 
 

https://dlssgeelong.wordpress.com/
https://dlssgeelong.wordpress.com/author/dlssgeelong/
https://dlssgeelong.files.wordpress.com/2015/01/law-students-pocket-guide-final-merged-2015.pdf
https://dlssgeelong.files.wordpress.com/2015/01/law-students-pocket-guide-final-merged-2015.pdf
https://dlssgeelong.files.wordpress.com/2015/01/regional-careers-guide-2015-dlss-geelong-final.pdf
https://dlssgeelong.wordpress.com/competitions/2015-competitions-guide/


As always, Facebook is a really important asset to the Society and we are pleased that we 
can continue to reach out to local law students in this manner. However I would continue to 
encourage future portfolio members to really explore other methods of communication – 
most especially the blog and e-newsletters – as tools to work with Social Media. Facebook 
can never truly reach every law student so it is important that we diversify our tools of 
media outreach. Liaising with the Faculty to organize advertisements on Cloud and email 
distributions to students – especially for major competitions – has been a great move for 
this year. I’d also love to see us work more closely with Burwood with the cross-marketing of 
different events – especially for the benefit of off-campus students.  
 
The Marketing and Pubs team always has its hands full, and as Vice President I’d like to take 
this opportunity to acknowledge the incredible dedication of my right hand man Joshua Lim 
(Officer and Acting VP throughout June to August) as well as fellow Officer Jarryd O’Dowd. 
Mad props to you both, y’all rock my socks.  
 
I’ve thoroughly enjoyed my time as Vice President for the last two years, and though it will be 
sad to say goodbye I wish the DLSS and the Marketing and Publications Portfolio every 
success in its undoubtedly fabulous future undertakings.  

 


